Invitation to subscribe for
units in Brighter AB.

MARKETING BROCHURE
This is a summary and introduction to the complete prospectus prepared by the Board of Directors of Brighter AB (publ) (“Brighter” or “the Company”) and does not provide
a complete picture of Brighter or the offering. The brochure does not constitute a prospectus that has been approved and registered by the Swedish Financial Supervisory
Authority. We kindly ask you to get acquainted with the prospectus relating to the offering before any form of investment decision is made. The prospectus is available
on Brighter’s website (www.brighter.se) and Mangold Fondkommission AB’s website (www.mangold.se). The securities covered by the offering are not intended for persons
domiciled in the United States, Australia, New Zealand, Hong Kong, Japan, Canada, Switzerland, Singapore, South Africa or any other jurisdiction where participation would
require prospectus, registration or other action than those who follow Swedish law. Consequently, the brochure may not be distributed in or to any country or jurisdiction
where distribution or offering requires such measures or where it violates the rules of such country or jurisdiction.

BRIGHTER AND THE OFFERING IN SHORT.
Brighter is a medtech company that focuses on a number of challenges driven by global changes in society. The challenges are
largely based on demographic and social shifts in the population, combined with limited resources and increasing costs in healthcare.
Together these challanges gives rise to an extensive need for increased efficiency and new innovative solutions that meet demand in
both the short and long term.
The Company is purpose driven and therefore aims for all of its solutions to contribute to increased quality of life for the end user
and to a better society. The main part of the Company’s business is focused on creating solutions for both connected and datadriven diabetes care, as well as digital care and support in the home. The Company believes that its solutions can create new
opportunities and value for
 a broad group of stakeholders: patients and their relatives, healthcare providers, authorities and
governments, insurance companies and employers, the pharmaceutical industry, clinical-research organizations, and academic
organizations.
Brighter is now carrying out a rights issue of SEK 117 million, covered by subscription and underwriting commitments to approximately
85 percent. Proceeds from the issue are intended to create the conditions for sustainable growth by accelerating customer
acquisition, helping with obtaining the necessary approvals in key markets, and completing ongoing tests with Actiste®. More
information about the rights issue and about Brighter’s ongoing development and strategy are available in the prospectus published
on the Company’s website.

Actiste® is a combination product that includes a
blood sampler, a blood glucose meter and an insulin
pen in the same device. It is designed to simplify
everyday life for people with insulin-treated diabetes,
and provide them with their own built-in global
internet connection through eSIM which means that
Actiste® is completely independent of other devices.
All data is saved automatically and synchronized
with the associated mobile application. Actiste® is
easy to use and carry, and has smart storage for test
strips, lancets and needles. The device is delivered as
one part of a subscription service.

TERMS IN THE OFFERING.
Issue amount

SEK 117 million.

Subscription period

Existing shareholders received one (1) unit right for every (1) share held in the Company. Two (2) unit rights entitle
the holder to subscribe for one (1) unit.
One (1) unit consists of two (2) newly issued shares, two (2) warrants of series TO7 and one (1) warrant series of
TO8.
The subscription price is SEK 0.60 per unit, corresponding to SEK 0.30 per share. Warrants are issued free of
charge.
January 10, 2022 – January 24, 2022.

Trading with unit rights

January 10, 2022 – January 19, 2022.

Warrants of series TO7

One (1) warrant of series TO7 give the right to subscribe for one (1) share during the exercise period June 1, 2022
- June 15, 2022. The subscription price amounts to seventy (70) percent of the volume-weighted average price of
the Company’s share during the period May 16, 2022 - May 30, 2022, however, a minimum of the quota value of
SEK 0.05 and a maximum of SEK 0.38 per share.

Warrants of series TO8

One (1) warrant of series TO8 give the right to subscribe for one (1) share during the exercise period May 22, 2023
- June 2, 2023. The subscription price amounts to seventy (70) percent of the volume-weighted average price of
the Company’s share during the period May 4, 2023 - May 17, 2023, however, a minimum quota value of SEK 0.05
and a maximum of SEK 0.45 per share.

Terms
Unit
Subscription price

Underwriting and
The rights issue is covered by subscription and underwriting commitments to approximately 85 percent.
subscription commitments
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PRODUCTS AND SERVICES.
Brighter
Brighter has developed a digital product platform based on a
concept that the Company calls The Benefit Loop – a
personal, holistic and data-centric approach to healthcare.
The platform is based on patented technology and collected
data on specified biomarkers and injected volumes of
medication with the ambition of creating better conditions for
more effective care, as well as more positive treatment results.
The first application based on the platform is Actiste®, for the
treatment of insulin-treated diabetes. Actiste® received EC
certification (CE mark) in September 2019. The Company has
also developed another application called Actiste Mini®, for
the treatment of non-insulin-treated diabetes. Actiste Mini®
received EC certification in July 2020. Both solutions are
offered as part of a subscription service that includes the
device itself, digital support, a mobile application, global
connection through state-of-the-art eSIM technology and
automatic refills of all necessary consumables (excluding
insulin) directly to the home. This is all aimed at easing
everyday diabetes management for the user, where the
objective is to promote increased compliance with the
treatment guidelines. This takes place in combination with the
objective of sharing important treatment data with care
providers, who are thus offered better transparency and an
opportunity to provide more individualized advice based on
the user’s real-life treatment data. The solution is aimed at
contributing greatly to more effective treatments and
improving treatment outcomes for the user over time.

MARKET TAILWINDS.
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•

Accelerated digital development in healthcare.

•

The number of adults with diabetes growing rapidly in the world.

•

Increasing pressure on care and societal functions.

•

A growing aging population.

BRIGHTER AB

Nectarine Health
Nectarine Health is developing a technology for the home
that increases safety by detecting possible injuries to the
user, providing them with the ability to send alarms, and
allowing carers to proactively detect changes in the wellbeing of the user. The system consists of a discreet bracelet
with sensors, and nodes that are placed in electrical outlets in
the home. The bracelet is designed to be discreet and
comfortable, with a battery life of nine months or longer. The
nodes install easily and send signals about movements in the
home to a digital platform where data is transformed to
insights through AI-based algorithms. There is also a mobile
application that presents push notifications about alarms
and insights about the user’s well-being.
The information comes from a sensor in the bracelet that
measures movement and acceleration. The technology
analyzes and establishes data on the everyday movement,
acceleration and sleep patterns of the individual user. Data
on deviations may show that sleep is disturbed more than
usual, or that an individual is moving more rarely than usual
between different rooms. The technology uses this data to
discover any behavioral changes. If a user falls, the system
can distinguish a clear pattern for it. The technology creates
automatic real-time notifications in the event of such a strong
deviation in motion and acceleration, and also offers a realtime notification to carers if the user initiates an alarm.

Brighter aims to become a leading company in mobile health and datadriven healthcare. Above all, the Company’s products must contribute to
a clearer picture of the individual’s health. By handling data from various
medical technology tools and applications, the Company intends to deliver
reliable and vital information to the user in a smart and easy-to-handle way.
The individual can then choose to share this data.

STRATEGY.
Market introductions take place either through local
collaborations or via local subsidiaries. In the United Arab
Emirates, Brighter established a subsidiary together with a
local partner, the AFAQ Group, prior to the commercialization of
Actiste®. The Company also has a regional branch in Jakarta,
Indonesia, for local presence and marketing in Southeast Asia,
while Nectarine Health’s investment is ongoing in the United
States. The Company collaborates with leading organizations,
including Ericsson, Arkessa, Gemalto, and Sonata, to deliver the
best results and experience to customers and end users.
Sales channels and counterparties
Sales strategies and counterparties vary depending on the
geographic market and product, and are largely affected by
the specific market’s healthcare system. Possible commercial

counterparties are therefore found both in the public and
private sectors. These could be authorities, insurance
companies, distributors, major employers and pharmaceutical
companies. Even private individuals through direct sales.
Strategic objective
The Company estimates that 2022 will see further steps in the
commercialization that is already taking place in Brighter’s
prioritized markets. Until 2021, the focus was primarily on
development, certifications, market-approval processes,
preparatory market initiatives and divestments. Now Brighter
has entered 2022 with a clearer goal of establishing itself as a
strong and relevant partner in diabetes and home care.

MOTIVE.
The rights issue gives Brighter the opportunity to create the conditions for sustainable growth by accelerating customer
acquisitions, help with obtaining the necessary approvals in key markets, and completing ongoing tests with Actiste®.
By offering both patients and caregivers faster access to more accurate data with personalized insights, as well as developing a
bank with medical data available for research, Brighter wants to contribute to a more efficient and tailored care for the individual
and reduce the total care costs in this segment. This would have a positive effect on a number of stakeholders.
While Brighter is currently looking for an opportunity for a divestment of the subsidiary Nectarine Health, and focusing on the
implementation of its ongoing cost-savings program, the Company also requires capital injections for the commercialization of
Actiste®, starting in Qatar. The Company also needs funding to carry out the processes for validating its current digital solutions,
for the development of innovative business models, intensified customer acquisition, and further development of solutions for data
analysis.
The proceeds from the rights issue and the warrants of series T07 and T08 shall primarily be used in the following areas:
• 50 percent to finance the continued commercialization of Actiste and Actiste Mini.
• 27 percent for development and further development of product- and SaaS-solutions.
• 23 percent for repayment of credits taken during Q4 2021.

IMPORTANT DATES.

January 5th

Record date

January 10th

Subscription period starts

WEBSITES.
Brighter’s website: www.brighter.se
Brighter’s investor relations page: https://brighter.se/investors/reports-and-filings/
Brighter’s prospectus: https://brighter.se/rights-issue-dec-21/
The offering on Mangold’s website: https://mangold.se/aktuella-emissioner/
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B R I G HT E R A B

January 24th

January 26th

Subscription period ends

Publication of outcome

